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For more information about the National Council for the Social Studies’ National Themes: http://www.socialstudies.org/ 


Jeannie Baker and The Window Project
 (
Jeannie Baker’s books, 
Window
 and 
Home 
depict change over time
, as well as the 5 Themes of Geography (Location, Place, 
Human
 Interaction with the Environment, 
Movment
, and Region)
. After going through the books and discussing how the views from the windows change
 and how Baker depicts the 5 Themes of Geography
, have the students think about a view from their own windows. Have them observe changes over time looking through 
the same window. Then, have the students
 capture those changes through window images, just like in the books, 
Window
 and 
Home. 
To do this, they can capture images with digital cameras, video cameras, or illustrations that are scanned. Upload the images/video to a simple video making tool (such as 
Animoto
 or 
Flixtime
) to create a view through the student’s window. Check out CNN’s link to show the student ideas.
 This project could also be done by looking through a classroom window.
 Once the projects are completed, have discussions about why changes over time occur through their windows and what impact that has on their future, including maybe
 a drawn
 window scene of how they predict the image will continue to change. 
)
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A look out windows across the United States: http://www.cnn.com/2008/TRAVEL/11/21/window.map.irpt/index.html 














Where I’m From Activity

	Where I'm From
George Ella Lyons
I am from clothespins, 
from Clorox and carbon-tetrachloride. 
I am from the dirt under the back porch.
(Black, glistening, 
it tasted like beets.) 
I am from the forsythia bush
the Dutch elm
whose long-gone limbs I remember
as if they were my own. 
I'm from fudge and eyeglasses, 
from Imogene and Alafair. 
I'm from the know-it-alls
and the pass-it-ons, 
from Perk up! and Pipe down! 
I'm from He restoreth my soul
with a cotton ball lamb
and ten verses I can say myself.


	

I'm from Artemus and Billie's Branch, 
fried corn and strong coffee. 
From the finger my grandfather lost to the auger, 
the eye my father shut to keep his sight. 
Under my bed was a dress box
spilling old pictures, 
a sift of lost faces
to drift beneath my dreams. 
I am from those moments--
snapped before I budded --
leaf-fall from the family tree. 



The WHERE I'M FROM Template 
I am from _______ (specific ordinary item), from _______ (product name) and _______. 
I am from the _______ (home description... adjective, adjective, sensory detail). 
I am from the _______ (plant, flower, natural item), the _______ (plant, flower, natural detail) 
I am from _______ (family tradition) and _______ (family trait), from _______ (name of family member) and _______ (another family name) and _______ (family name). 
I am from the _______ (description of family tendency) and _______ (another one). 
From _______ (something you were told as a child) and _______ (another). 
I am from (representation of religion or lack of it). Further description. 
I'm from _______ (place of birth and family ancestry), _______ (two food items representing your family). 
From the _______ (specific family story about a specific person and detail), the _______ (another detail, and the _______ (another detail about another family member). 
I am from _______ (location of family pictures, mementos, archives and several more lines indicating their worth).
 Here is the voicethread link to embed in the PPT that shows one Where I’m From Poem being narrated and using students’ own photographs: http://voicethread.com/?#u391568.b1330011.i7090195

Snapshot Biographies

The Snapshot Biography allows students to demonstrate their understanding of time and change. Students may create their Snapshot Biography on a poster board, through some form of digital media, or other materials of the student’s choice. For example, if a student chose a poster board, it might look like this: 
At the top, create a section to show the students’ name clearly. Then, divide the remaining poster board into 6 sections. The sections should be completed as following: the first section is for the student’s birth, the 4 midsections should name and describe the 4 most significant events in the student’s life (student choice, based on what they found to be significant when thinking over their lives so far), and the final section is for the student’s current life or could be an All About the Author section.

Important: The 4 midsections should clearly explain why the 4 events are significant to the student.
All 6 sections should be thoughtfully considered and should display 2/3 of the space as text that explains the section and then 1/3 of the space should be filled with clearly related artifacts, photographs, or other forms of media. 

Although the example shows a table with 6 columns, the students should be encouraged to represent their 6 sections creatively. 

	NAME

	BIRTH






MEDIA 
	SIGNIFICANT EVENT





MEDIA
	SIGNIFICANT EVENT





MEDIA
	SIGNIFICANT EVENT





MEDIA
	SIGNIFICANT EVENT





MEDIA
	LIFE TODAY






MEDIA



Modifications for K-1: send a letter home asking students to bring in the media needed, and work on the project together at school over time. This can also be modified for K-1 as the school year from beginning to end or to show their development. The idea is to have students begin to work with the concepts of time, continuity, and change.

Use www.VoiceThread.com  to allow students to narrate images instead of written text. 
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Creating an Advertising Campaign…for Beeson Media Group
 

Your task today is to create a compelling and convincing advertising campaign for the product you and your partner have received…Beeson Media Group is counting on you! Your ultimate goal is to make people want to (have to!) purchase this product. Toward this goal, you and your partner must create a colorful, creative, and captivating advertising poster….You may use any materials in the room….But be sure to consider the following as you create your campaign:

· Product Name…You must create an appropriate name for the given product
· Demographics…Your poster should be directed at a particular group (or groups)…Our company’s general focus is children under the age of 18…But you should think more specifically about the intended age group that you think this product should be directed toward…
· Slogan...Your advertising poster must contain a slogan that captures the essence of the product…And it should be memorable!
· Associations…Your campaign should connect your product with appealing attributes, dispositions, outcomes, etc….
Good Luck!
Advertising Appraisal…..

Now that you have completed your poster, you and your partner will consider the advertising campaigns created by your fellow employees…Here at Beeson Media Group we believe that we get stronger through authentic forms of critique and collaboration….
[image: ]

So, for each of the campaigns that you will assess, you and your partner should attempt to answer the following:

1). Toward what specific age group is this advertising campaign directed?

2). What are your reactions to the slogan and associations created for the product? Positive? Negative? Is the slogan memorable? How well does the slogan convey the attributes of the product? What do the images and/or language of the poster tell you about what the product “connects” with? Lifestyle? Outcomes?

3). In the ultimate analysis, does the poster MAKE you want to at least try the product….Why/Why not?

image1.jpeg
f *




image2.jpeg




image3.emf

image4.emf

image5.emf

image6.jpeg




